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Bachelor of Commerce -Major in Business Analytics
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WER:
1. Introductory Econometrics
2. Business Analysis and Valuation
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1. Introduction to Data Science

2. Quantitative Methods for Finance
3. Marketing Research
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1. Business Development Project

2. Economic Analysis Project

3. Professional Experience Practicum
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1. Applied Econometric Methods and Data Analysis
2. Digital Marketing

3. Marketing Analytics

4.

Applied Statistics and Data Visualisation
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